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Seat maps testing 

Footer Changed Under Insert>Header & Footer 2 Set Date with Header & Footer 

• 12 employees from the SRO were tested at the SRO. 

• They were shown the questions/images via a projector and were 

given a handout (same deck) to record their answers. The following 

slides show the results from the test. 



Shape Exercise I 
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What do these icons generally mean to you? 

 



Shape Exercise 1 Results 

Footer Changed Under Insert>Header & Footer 4 Set Date with Header & Footer 

• Star – 100% (12 testers) were able to associate this shape with 

something. 

• Flag – 66% (8 testers) were able to associate this shape with 

something.  

 



Shape Exercise 1 Results continued… 

Footer Changed Under Insert>Header & Footer 5 Set Date with Header & Footer 

• Star associations: 

 

• Good 

•  A favorite item  

• Attention 

• USA 

• filled  

• look at me 

• more leg room 

• elite status 

• lone star state (Texas)  

• preferred cost 

• more value, more room, important 

• need to know more info 

 



Shape Exercise 1 Results continued… 

Footer Changed Under Insert>Header & Footer 6 Set Date with Header & Footer 

Flag associations: 

• Tag an item 

• look to the right 

• one half  

• move right  

• another carrier 

• limited selection 

 

the following were from users who looked ahead in the test: 

• preferred seat 

• preferred seat purchase 

• preferred seat 
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Recognize/Memorize I 
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1. Which do you think is the most expensive? 

• 5 out of 12 could not answer (no idea) 

• 2 out of 12 answered C 

• 3 out of 12 answered B 

• 2 answered A 

• 1 answered E 

Which do you think has the most value? 

• 6 could not answer (no idea) 

• 2 answered A or E 

• 2 answered A 

• 2 answered E 

•  

 

1. Which do you think has the least value? 

• 5 could not answer (no idea) 

• 2 answered A or # 

• 2 answered A 

• 2 answered E 

• 1 Answered C 

 

These squares represent the same product.  At first glance, do they mean  

anything to you when compared to each other? 

A                        B                       C                       D                       E 
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Recognize/Memorize II 
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1. Which do you think is the most expensive? 

• 11 answered A 

• 1  could not answer (no idea) 

 

1. Which do you think has the most value? 

• 7 answered A 

• 3 could not answer (no idea, unknown) 

• 1 answered E 

• 1 answered D 

 

1. Which do you think has the least value? 

2. 9 answered E 

3. 1 answered D 

4. 1 answered D or E 

 

 

These squares represent the same product.  At first glance, do they mean  

anything to you when compared to each other? 

A                        B                       C                       D                       E 
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Recognize/Memorize III 
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1. Which do you think is the most expensive? 

• 11 answered A 

• 1 answered A or B 

 

1. Which do you think has the most value? 

• 7 answered A 

• 1 answered A 

• 1 had no answer (blank field) 

• 1 could not tell 

• 1  answered D 

• 1 answered E 

 

1. Which do you think has the least value? 

2. 9 answered E 

3. 1 answered D 

4. 1 had no answer (blank field) 

5. 1 answered A 

 

 

These squares represent the same product.  At first glance, do they mean  

anything to you when compared to each other? $ $ $ $ $ $ $  $ $ $ 

A                        B                       C                       D                       E 



Seatmap Concepts 
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1. What do you think the purpose is behind different colors for each 

icon on Option 1? 

 

 

2. What do you think the purpose is of the stars on Option 2? 

 

 

3. Is it clear what you receive when selecting a Premium seat vs. an 

Available (Free) seat? 

 

 

4. What do you like/dislike about each seatmap? 
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Using the image, please complete the following tasks: 
1. Write a “1” on an unavailable seat 

2. Write a “2” on a seat on the exit row 

3. Write a “3” on a main cabin extra Premium seat that is the most expensive 

4. Write a “4” on one of the least expensive Premium seats 

5. You want to continue booking your flight without choosing a seat. Please write “5” next to this. 

6. Did you have any trouble performing these tasks? Y/N. 

7. If yes, please explain_________________________________________________ 
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Using the image, please complete the following tasks: 
1. Write a “1” on an unavailable seat 

2. Write a “2” on a seat on the exit row 

3. Write a “3” on a main cabin extra Premium seat that is the most expensive 

4. Write a “4” on one of the least expensive Premium seats 

5. You want to continue booking your flight without choosing a seat. Please write “5” next to this. 

6. Did you have any trouble performing these tasks? Y/N. 

7. If yes, please explain_________________________________________________ 
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1. What are the most common customer complaints you receive about the current seatmap? 

 

2. If you were in charge of redesigning the current seatmap, what would you do to improve it? 



Shape Exercise II 
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Do you associate these shapes with any of the following adjectives? 
Please list under each shape 

  

               Value             Choice           Premium           Bonus           Reward 

                      

              Expensive       Preferred         Selected         Standard       Simplicity 

 


